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National Legacy Project

2 commitments from Forestry 
Commission Scotland

-Commonwealth Arboretum

-Commonwealth Community Forests



Commonwealth Woods

To develop a network of Commonwealth Woodlands to provide a range 
of community involvement activities in and around Glasgow focussed 
on areas of social and economic deprivation.

Overall Aim

http://www.forestry.gov.uk/
http://www.woodlandtrust.org.uk/
http://cfa-international.org/
http://www.glasgow.gov.uk/
http://www.southlanarkshire.gov.uk/
http://www.west-dunbarton.gov.uk/
http://www.clydegateway.com/
http://www.cassiltoun.org.uk/
http://www.pathsforall.org.uk/


Network of Sites 



Communication Strategy

Raise awareness of the network of 
Commonwealth Woodlands as a 
lasting legacy of the 2014 games 
and promote the range of activities 
they offer to people to get 
involved, get active and be 
inspired. 

To change people’s perception of 
urban woodlands to achieve a 
behaviour shift  that brings greater 
engagement with woodlands and 
increased visits to them for leisure 
and recreation.  



Campaign Approach



Benchmark

Market research

•Focussed on three areas – Lang Craigs, 
Castlemilk and Easterhouse

Results Showed

•7 in 10  (68%) of residents are aware of 
a woodlands in their area

•A third (27%) of them use it regularly or 
often

•More fun activities would encourage 
people to visit their wood more often 



Launch

•11th June at Overtoun Estate

•Introduced the campaign themes 
linked with activities: guided walks, 
arts projects, sports

•Secured Susan Eaglestaff, former 
Olympic badminton player and 
Commonwealth medallist

•Included launch of the new leaflet 
and website 



Leaflet

•10,000 copies printed 

•Distributed in public 
buildings around the 
woodlands 

•Includes illustrated map, 
pictures, fact boxes, case 
studies of activities and 
events



Be inspired  



Get involved  

Photography Competition – 2015 Calendar

•Partnership with Evening Times 

•Seasonal campaign

•Print, web and social media

•Tie in with Commonwealth Forestry 
Association competition 



Get involved  

Arts Project 

First time visits

Music festival 

Religious events 

Tree planting 



Get Active 

•Dedicated Walking Development 
officer

•Walking map development 

•Led walk programme – including 
various themes 

•Volunteer development

•Medal routes



Get active   

•Woodland Games developed

•Hosted by the Games mascot 
Clyde

•4 schools and over 100 children 
competed 

•Activity sheet and kit available for 
schools to run their own

•Cycling and storytelling tour of 
the woodlands 



Next Steps

•Further develop the role of the network: 
communication, events, increase online 
input 

•Seek out media opportunities: events , 
features, opinion 

•Grow online & social media presence: 
website, facebook, twitter networks, flickR, 
guest blogs 

•Photography competition: walking 
workshops, autumn shortlist and 
promotion, winter editorial and local media 
push , exhibition 

•Ongoing communications & marketing 
support: twinning, new events, new woods, 
partnership opportunities 

•Re-visit market research: March 2014/15 


